
  
Weekly Update about Activities and Events Surrounding the Ken Burns PBS WWII 

Documentary 
June 20, 2007 -- Available via email or on the website: www.defendthehonor.org 

Also see: the U.S. Latino & Latina WWII Oral History Project at 
http://utopia.utexas.edu/explore/latino/  

You can still interview your friends & relatives, or provide a Tribute for those who 
have passed on.  

Quote of the Week: From San Diego Union-Tribune Columnist Ruben Navarrette 
Jr., on June 17, 2007: 

"Hispanics aren't asking to be pitched soft drinks or credit cards or cell phone service in 
Spanish. It is the companies that are asking Hispanics to buy their products, and 
entrepreneurs think it'll help their chances if they make the pitch in what they assume is 
the population's native language. But these decisions aren't being made at the behest of 
Hispanics any more than the fish gets to choose the bait. " 
  
SUMMARY: PBS President and CEO Paula Kerger, responding to an earlier call 
from several Latino organizations for a meeting to answer questions about The War, 
noted that an agreement, between the American GI Forum and the Hispanic 
Association on Corporate Responsibility and Ken Burns' production company, 
Florentine Films, should suffice to address the issue of Latino representation in the 
WWII documentary. Kerger said she would be glad to discuss educational materials. 
Initial reaction to Kerger's letter, from individuals who met in Pasadena, CA., on June 2, 
were not favorable. But a formal response will be made after a conference call with 
participating groups later this week. See Kerger's letter at the defendthehonor.org 
website. 
  
The issue of the PBS documentary was the topic of a panel discussion on Saturday, June 
16, as part of the National Association of Hispanic Journalists' annual convention, held 
in San Jose, CA. The panel, entitled "Missing in Action: The Pattern of Erasing 
Latinos from History and Coverage," featured Clara Rodriguez, a sociology professor 
at Fordham University, Jim Estrada, a former television journalist and the CEO of 
Estrada Communications Group in Austin, and Maggie Rivas-Rodriguez, a member of 
the core group of Defend the Honor. The discussion was animated and opened up new 
possibilities for media coverage. 
  
As of this writing, Defend the Honor is developing further strategies to ensure that the 
Latino representation is meaningful and respectful. 
  
Media attention during this period includes the syndicated Navarrette column, a op-ed 
piece in a Springfield,MO., newspaper, and a radio story on the Phoenix PBS station. 
  
UPCOMING EVENTS: JULY EVENTS: 
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July 9-14 -- Defend the Honor's will be represented at the national League of United 
Latin American Citizens (LULAC) convention in Chicago, IL., from July 9-14. Come by 
and see a slide show of some of the thousands of photographs that have been collected 
through the U.S. Latino & Latina WWII Oral History Project, get some trading cards 
with stories about the men and women of the WWII generation who have been 
interviewed, or a beautiful collector's button (limited supply). 
  
July 21-24 -- Then, on July 21-24, look for the Defend the Honor at the National 
Council of La Raza's (NCLR) national convention in Miami, FL.  
  
BACKGROUND: THE WAR, a 14-hour documentary on WWII, is scheduled to air in 
September on PBS. Director Ken Burns and associates took six years to interview more 
than 40 individuals in four communities (Waterbury, Connecticut; Mobile, Alabama; 
Sacramento, California; and Luverne, Minnesota). The documentary features individuals 
in those communities, with two ethnic/racial groups given special consideration: Japanese 
Americans and African Americans. The film has no reference to the Latino contribution. 
The documentary also has an accompanying book and educational materials.   PBS 
officials say, in a news release: Serving our mission to educate and inform, PBS s goal 
for THE WAR is to reach into every home and classroom -- so together we can better 
understand what we as a nation experienced in those difficult years and what we as a 
nation accomplished.   In response, letters of protest have been sent to PBS and Ken 
Burns, as well as the Corporation for Public Broadcasting, and major sponsors, including 
Anheuser-Busch and General Motors. PBS announced in April that Ken Burns had 
reconsidered his approach, which had omitted Latinos, and now would include them. 
PBS also announced it had hired Austin documentarian Hector Galan to help in adding 
the materials. Burns reiterated that commitment on April 17th, at a Washington, DC 
meeting with several Latino organizations and public officials. But subsequently his 
camp said the film would be changed, but not re-edited, raising concerns and doubts 
about how substantial the inclusion would be. Later, after the GI Forum and HACR met 
with Burns in a private meeting in New York in May, Burns, the Forum and HACR 
announced they had reached an agreement about the inclusion. The Defend the Honor 
campaign continues to have concerns about how the material will be included, and how 
significant it will be. Defend the Honor is allied with several other Latino organizations, 
national, regional and local, to address those issues. 
  
The Defend the Honor campaign is a grassroots effort representing thousands of 
individuals, members of dozens of organizations. The campaign's core organizers are 
Rivas-Rodriguez,; Gus Chavez of San Diego; Marta Garcia, of the New York Chapter 
of the National Hispanic Media Coalition; Angelo Falcon, with the National Institute for 
Latino Policy, and Ivan Roman, with the National Association of Hispanic Journalists. 
Its mission is to create a greater awareness of the contributions of the Latino WWII 
generation, specifically as it applies to the upcoming PBS documentary. 
This email is part of a weekly update on the efforts to secure representation of Latinos & 
Latinas of the WWII generation in THE WAR. Please see our website at 
defendthehonor.org. 
  



Media Attention:  
1. KJZZ (Phoenix' PBS station) runs a report on June 11 by Marcos Najera about the 
controversy. Listen to the story at 
http://defendthehonor.org/documents/news_releases/KJZZ_RadioStory_6-11-07.htm  
  
2. Ruben Navarrette Jr., in the June 17, 2007 issue of the San Diego Union-Tribune, 
about the growth of the Hispanic population, has resulted in a backlash from those who 
worry about special accomodations to Latinos. He cites the Ken Burns' PBS documentary 
as one example of current climate.  
Read the story at http://www.signonsandiego.com/news/op-ed/navarrette/20070617-
9999-lz1e17navarre.html  
Or go to the defendthehonor.org website. 
  
3. Yolanda Lorge, of Springfield, MO, president of the Grupo Latinoamericano, 
published in the News-Leader,  
wrote a column in the June 18, 2007 issue of the paper. She writes: We are founding 
fathers; we are recent immigrants. Seven of our states that now form part of this nation 
belonged to Spain and then Mexico." 
Read the story at: http://www.news-
leader.com/apps/pbcs.dll/article?AID=/20070618/OPINIONS/706180366/1091  
Or go to the defendthehonor.org website. 
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